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Introduction

3

Survey Sample

✓ Online Survey Methodology

✓ Sample size - 539 completes

• TechnoMetrica used its network of panel 

partners for the sample

✓ Credibility interval - +/-4.4 percentage points

Background & Objectives
The SBE Council commissioned the study to gain insights from small business owners to learn about their outlook on 
the economy, the health of their business, and how they are navigating opportunities and challenges in the 
marketplace.

Methodology

✓ Survey Conducted

• February 10 to 13, 2026

✓ Median Length of Interview

• 12 minutes

✓ Qualification Criteria

• Small business owners

• Employee size = 2 to 99
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Findings - Overview
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Overall Small Business Performance and Current Conditions

• Small businesses report broadly stable and improving performance in 2025. Eighty-four percent met or 
exceeded expectations, and 71% report improved year-over-year performance. Only 12% experienced 
deterioration.

• Key drivers of stable or improved performance include higher or stable sales (51%), adoption of new 
technologies such as AI (38%), expanded capacity (32%), and entry into new markets or new 
product/service offerings (31%).

• Ninety-two percent describe their current condition as stable or growing, including 22% who state their 
business is thriving. Only 8% report viability concerns.

• Perceptions of the current environment are favorable: 48% rate the U.S. business climate as good or 
excellent, 28% as average, compared with 23% who view it negatively. Looking ahead, 52% expect their 
financial position to improve over the next six months, and 81% express confidence that 2026 will be a 
positive financial year.

• More broadly, 39% expect overall U.S. economic conditions to improve over the next six months, 33% 
believe conditions will stay the same, compared with 25% who anticipate worsening conditions.
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Inflation, Tariffs, and Economic Risk

• Inflation remains the top operational concern, cited by 37%, yet intensity is generally moderate. While 
73% express some concern about inflation, only 27% are ‘very concerned.’ A slight majority (51%) believe 
inflation pressures have eased in recent months.

• Tariff concerns remain present. Sixty-two percent report some level of concern, with 48% reporting a 
negative impact (11% significant impact) on their business. Forty-one percent report no direct impact.

• Recession concerns are similarly measured: 59% express some concern, but most describe it as 
‘moderate’ rather than ‘severe.’

• Overall, economic risks appear diversified and manageable rather than concentrated or crisis-driven.



Findings - Overview

Small Business Check Up Survey - February 2026 6

Operations, Workforce, and Capital

• Labor shortages are manageable for most small businesses. Sixty-seven percent report either ‘no impact’ 
or ‘only minor impact’ on operations that can be managed. However, 34% report moderate or severe 
impacts (10% ‘major’ and 2% ‘severe’) that constrain capacity.

• Artificial intelligence is mostly viewed as transformational rather than destructive. Fifty-six percent report 
AI is creating new opportunities or reshaping roles without reducing headcount, while only 19% believe it 
is eliminating more jobs than it creates.

• The lack of access to capital is a growth constraint for 43% of small business owners while 54% disagree 
that financing constraints are limiting investment and growth.
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Working Families Tax Cuts (One Big Beautiful Bill): Awareness and Impact

• Awareness of the legislation is high, with 82% indicating familiarity.

• Sixty-one percent report a positive cash-flow effect from the tax cuts, and 78% state they are benefiting 
from at least one provision. The most cited provisions include the 20% Small Business Deduction (40%) 
and permanent lower personal tax rates (35%).

• Looking ahead, 73% expect forward impact, primarily through improved cash flow (29%), stronger 
financial stability (28%), and price competitiveness (25%).

• Overall, 47% report a net positive impact to date, while 8% report a negative effect. With the benefits, 
small businesses have thus far focused primarily on strengthening the financial position rather than 
aggressive expansion.

• The most frequently cited results include improved cash flow or balance sheet position (21%), increased 
wages or benefits (20%), and expanded operations, accelerated capital investments, or additional hiring 
(each 14%).
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TRUMP Accounts

• Interest in TRUMP Accounts shows early engagement and interest:  16% indicate they will make 
contributions to the accounts as a benefit, and 36% are researching the possibility. 39% state they do not 
expect to make contributions.

• Adoption remains exploratory, with more than half either considering or evaluating the option.

Health Care Costs

• Health care costs remain a concerning operational pressure. 43% describe costs as a ‘moderate’ or 
‘major’ challenge, and 50% report that their most recent insurance renewal resulted in higher costs.

• Twenty-seven percent state rising health care expenses have reduced profitability, and roughly one-
quarter indicate constraints on wage growth or benefits.

• Small business owners believe high costs and limited choices are primarily driven by health insurance 
companies (61%), pharmaceutical companies (46%), the federal government (41%), and too much 
regulation and mandates (27%). 63% support a national private-sector health marketplace operating 
under a single federal framework.
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Most Small Businesses Met or Exceeded Expectations in 2025

• 58% of small businesses report 
that their financial 
performance met expectations 
in 2025, while another 26% 
indicate they exceeded 
expectations.

• Only 16% state that their 
performance fell short of 
expectations.

• Overall, 84% of small 
businesses met or exceeded 
expectations, indicating 
broadly stable performance 
relative to planned targets.
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Year-Over-Year Performance Improved for Most Small Businesses

• 71% of small businesses report 
that performance improved 
compared to 2024, including 
46% who improved slightly 
and 25% who improved 
significantly.

• 17% stated that performance 
stayed about the same as the 
year before.

• Just 12% report any 
deterioration, and only 1% 
describe performance as 
significantly worse.
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Sales Stability And Operational Actions Drove Gains Among Small Businesses

• A majority (51%) of the 471 
small businesses that improved 
or stayed the same attributed it 
to higher or stable sales 
compared to 2024 as a factor for 
their enhanced performance.

• 38% report adopting new 
technologies such as AI to 
improve efficiency, and 31% 
state they cut spending to 
manage costs.

• Growth initiatives were selective 
but present, as 32% expanded 
capacity and 31% entered new 
markets or introduced new 
offerings.

• Financial strengthening actions 
were also common: 27% 
reducing or paying down debt, 
15% securing new capital, and 
17% citing tax as contributing 
factors.
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Vast Majority Of Small Businesses Are Growing Or Stable

• 46% of small businesses 
describe their current 
condition as experiencing 
modest growth, and 22% 
characterize their business as 
thriving.

• An additional 24% indicate 
they are stable, neither 
growing nor shrinking.

• Only 8% report viability 
concerns, including 7% 
surviving with concerns and 
1% barely surviving.

• In total, 92% of small 
businesses describe their 
condition as stable or growing, 
while only 8% report viability 
concerns.
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Small Businesses Generally View The Current Environment As Positive Than Negative

• 48% rate the current U.S. 
business environment as good 
(34%) or excellent (14%), 
compared with 23% who 
describe it as poor (20%) or 
unacceptable (3%).

• 28% describe conditions as 
average, indicating a middle-
ground assessment rather 
than broad pessimism.

• Positive ratings outpace 
negative perceptions, 
suggesting a cautiously 
constructive/optimistic view of 
the current environment.
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Small Business Owners Express Cautious Optimism About The Economy

• 39% expect economic 
conditions to improve over the 
next six months, exceeding the 
25% who anticipate worsening 
conditions.

• 33% expect conditions to 
remain about the same, and 
2% are unsure.

• Expectations tilt toward 
improvement, with stability or 
growth anticipated by a clear 
majority.
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Majority Of Small Businesses Expect Financial Conditions To Improve Or Hold Steady

• 52% of small businesses 
surveyed expect their financial 
position to improve over the 
next six months, while 38% 
anticipate conditions will 
remain about the same.

• Only 7% expect their financial 
position to worsen, and 3% are 
unsure.

• In total, 90% expect stability or 
improvement, indicating 
broadly positive near-term 
expectations.
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Most Small Businesses Express ‘Moderate’ Rather Than ‘Severe’ Inflation Concerns

• 73% express some level of 
concern about inflation over 
the next twelve months: most 
are somewhat concerned 
(46%) rather than very 
concerned (27%).

• 27% report limited or no 
concern, including 21% who 
are not very concerned and 6% 
who are not at all concerned.

• While inflation remains on the 
radar, related concerns are 
generally moderate rather 
than severe.

Small Business Check Up Survey - February 2026 17



Majority Of Small Businesses Report Inflation Pressures Easing

• 51% agree that inflationary 
pressures have eased over the 
past six months, including 15% 
who agree strongly.

• 46% disagree; more disagree 
somewhat (26%) rather than 
strongly (20%).

• Agreement slightly outweighs 
disagreement, indicating a 
growing sense that inflation 
pressures may be lessening.
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Tariff Policy Remains A Concern For Majority Of Small Businesses

• 62% of small businesses 
express some level of concern 
about tariffs over the next 12 
months, including 28% who 
are very concerned and 34% 
who are somewhat concerned.

• At the same time, 36% report 
limited or no concern, 
including 23% who are not 
very concerned and 13% who 
are not at all concerned.

• While tariffs remain a 
consideration, concern levels 
are more moderate than acute 
for many small businesses.
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Most Small Businesses Report Limited Direct Tariff Impact

• 41% report that tariffs are 
having no impact on their 
business.

• 37% report a slight negative 
impact, while 11% describe a 
significant negative impact.

• Positive effects are limited, 
with 6% reporting a slight 
positive impact and 4% 
experiencing a significant 
positive impact.
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Large Majority Of Small Businesses Are Confident About 2026

• 81% express confidence that 
2026 will be a positive year 
financially, including 33% who 
are very confident and 48% 
who are somewhat confident.

• Only 16% indicate low 
confidence, including 11% who 
are not very confident and 5% 
who are not confident at all.

• Confidence levels substantially 
outweigh uncertainty, pointing 
to optimistic expectations for 
2026.
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More Than Half Of Small Business Owners Are Concerned About Recession  

• 59% of small businesses 
express some level of concern 
about a potential economic 
slowdown or recession, 
including 20% who are very 
concerned and 39% who are 
somewhat concerned.

• At the same time, 39% report 
limited or no concern, 
including 27% who are not 
very concerned and 12% who 
are not at all concerned.

• While caution remains, it is 
moderate rather than severe, 
and nearly four in ten are not 
meaningfully concerned.
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Inflation And Uncertainty Top Business-Level Economic Concerns

• 37% identify inflation as a top 
issue facing their business, 
making it the most frequently 
cited concern.

• 26% each point to economic 
uncertainty and tariffs, 
followed by 21% citing 
competition.

• Operational pressures such as 
declining revenues (18%), 
recession risk (18%), interest 
rates (15%), and supply chain 
challenges (15%) are cited by 
smaller shares.

• No single issue dominates 
beyond inflation, indicating a 
diversified set of manageable 
business risks rather than a 
concentrated crisis.
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Cost Of Living And The Economy Top National Concerns

• 43% identify cost of living and 
inflation as one of the top 
issues facing the country, 
followed by 29% citing the 
broader economy.

• Governance and structural 
issues rank next, including 
trust in government (23%), 
immigration/border security 
(20%), and healthcare (19%).

• Other issues are more 
fragmented, with none 
exceeding 19%.

• National concerns are broad 
and varied, with economic 
pressures clearly leading but 
not crowding out other 
priorities.
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Labor Shortages Are Manageable For Most Small Businesses

• 67% of small businesses report 
either no impact (33%) or only 
a minor impact (34%) from 
labor shortages on their ability 
to operate at full capacity.

• 24% describe the impact as 
moderate, while 10% indicate 
it is major (8%) or severe (2%).

• While hiring challenges persist 
for some, most small 
businesses indicate they are 
able to manage workforce 
constraints.
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Small Businesses View AI’s Impact On Jobs As Primarily Transformational And 
Opportunity-driven

• 21% report AI is creating new 
job opportunities, and 35% 
indicate AI is transforming 
existing roles without 
changing headcount, 
suggesting adaptation rather 
than contraction.

• 20% state AI is both creating 
and eliminating jobs, 
indicating a changing job 
market.

• Only 19% believe AI is 
eliminating more jobs than it 
creates, while 23% do not use 
AI tools.

• Overall, perceptions skew 
toward AI as a source of 
productivity gains and 
opportunity rather than net 
job loss.
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Capital Constraints Not A Barrier For The Majority, But Remain An Issue For A 
Significant Share

• 54% disagree that lack of 
capital or financing is limiting 
their ability to invest or grow, 
including 25% who disagree 
strongly and 29% who 
disagree somewhat.

• 43% agree to some extent, 
including 11% who agree 
strongly and 32% who agree 
somewhat.

• Access to capital presents 
challenges for some, but most 
small businesses do not view 
financing constraints as a 
primary growth barrier.
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Strong Majority Aware Of The Working Families Tax Cuts (One Big Beautiful Bill)

• 82% indicate they were aware 
that the Working Families Tax 
Cuts were signed into law in 
July 2025.

• 13% were not aware, and 5% 
are unsure.

• Awareness of the legislation is 
widespread among small 
businesses, suggesting high 
visibility of the policy.
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Majority Of Small Businesses Report Positive Cash-Flow Impact From Tax Cuts

• 61% agree that the Working 
Families Tax Cuts have had a 
positive cash-flow effect on 
their business, including 22% 
who agree strongly and 39% 
who agree somewhat.

• 27% disagree to some extent, 
with 15% disagreeing 
somewhat and another 12% 
disagreeing strongly.

• One in ten, 12%, are unsure.

• Agreement outweighs 
disagreement by more than 
two-to-one, indicating a 
broadly favorable view of the 
tax cuts’ business impact.
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Tax Cuts Deliver Clear Net Positive Impact For Small Businesses

• 47% report a positive impact 
from the Working Families Tax 
Cuts to date, including 14% 
citing a significant positive 
effect and 33% a somewhat 
positive effect.

• 36% indicate no real impact so 
far, and 10% state it is too 
early to tell.

• Only 8% report a negative 
impact.
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Tax Provisions Deliver Broad-Based Benefits For Small Business

• 78% report benefiting from at 
least one provision in the 
Working Families Tax Cuts.

• The most frequently cited 
benefit is the 20% Small 
Business Deduction (40%), 
followed by lower personal tax 
rates made permanent (35%).

• Capital-related provisions also 
register impact, including the 
corporate tax rate (22%), 
Section 179 expensing (18%), 
and bonus depreciation (17%).

• Only 13% report that none of 
the listed provisions benefit 
them, indicating widespread 
reach across the small 
business sector.
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Tax Relief Expected To Boost Stability and Growth 

• 73% anticipate some forward-
looking impact from the tax 
incentives.

• The most common expected 
effects include improved cash 
flow (29%), improved financial 
stability (28%), and the ability 
to keep prices stable or 
competitive (25%).

• Many also expect enhanced 
resilience, including setting 
aside capital for unexpected 
needs (21%) and offsetting 
inflationary pressures (21%).

• Forward impact is oriented 
toward stability, planning, and 
measured expansion.
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Tax Cuts Primarily Boost Financial Strength

• The most frequently cited 
outcome is improved cash flow 
or balance sheet position 
(21%), followed by increased 
wages or benefits (20%).

• Expansion-related actions 
include expanding operations 
or services (15%), accelerating 
capital investments (14%), and 
hiring additional employees 
(14%).

• 36% state it is too early to say, 
while 14% report no material 
changes planned and 13% 
report none.

• Impacts to date appear 
concentrated on strengthening 
financial position, with 
expansion decisions emerging 
more gradually.
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‘TRUMP Account’ Engagement High: Majority Plan To Research Or Contribute To 
Accounts

• 16% state they plan to pursue 
TRUMP Accounts as part of 
their benefits offering, while 
9% are unsure.

• 36% report they are currently 
researching the benefit.

• 39% indicate they do not see 
their business providing 
contributions to TRUMP 
Accounts.

• One in ten, 9%, are not sure.
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Nearly Half Of Small Businesses Report Health Care Costs As A Major Or Moderate 
Challenge

• 43% of small businesses report 
health care costs are a 
moderate (28%) or major 
(15%) challenge.

• 25% describe costs as a minor 
challenge, while 22% state 
they are not a challenge.

• Overall, nearly seven in ten 
acknowledge at least some 
degree of health care cost 
pressures.
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Health Insurance Renewal Costs Continue To Trend Upward

• 50% report renewal costs 
increased (33% somewhat, 
17% significantly).

• 36% state costs stayed about 
the same.

• Only 3% report any decrease, 
while 11% are unsure.
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Small Business Owners See Health Insurance Companies As Primary Drivers Of Rising 
Costs

• 61% identify health insurance 
companies as most 
responsible for high costs and 
limited choices.

• 46% cite pharmaceutical 
companies, followed by 41% 
who point to the federal 
government.

• Regulatory burdens (27%) and 
hospitals (23%) are also noted, 
though to a lesser extent.

• Fewer small businesses 
attribute costs to state 
governments (21%), doctors 
(15%), or limited competition 
(11%), indicating concerns are 
concentrated more heavily on 
insurers, pharmaceutical firms, 
and federal policy.
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Health Care Costs Constrain Profitability And Workforce Flexibility For Some Small 
Businesses 

• 27% state rising health care 
costs have reduced 
profitability.

• 24% report limiting wage 
increases or employee 
benefits, and 23% indicate 
effects on their own coverage 
as owners.

• 36% state no impact, 
suggesting uneven exposure 
across the small business 
landscape.
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Strong Majority Of Small Businesses Support A National, Private-sector Health 
Insurance Marketplace

• 63% of small businesses 
support a national, private-
sector–driven marketplace for 
health coverage.

• 16% oppose the concept, 
while 21% indicate they are 
unsure.

• Support outweighs opposition 
by nearly four to one.
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Business Structure

• 43% of respondents are 
structured as sole 
proprietorships.

• 33% operate as Limited 
Liability Companies (LLCs).

• 10% are registered S 
Corporations (S-Corps).

• 7% are partnerships (LP, LLP).

• 5% are C Corporations (C-
Corps).

• 2% fall under other legal 
structures.
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Business Location

• Four out of ten, 41%, operated 
from a commercial office 
space. 

• Another quarter, 26%, had an 
office at home.

• 10% had retail outlets. 

• 6% were a factory or plant.

• 5% had a professional practice.

• 5% had a shared office space.

• Only a handful (2%) were 
wholesale businesses. 
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Employee Size

• The median number of 
employees on payroll in the 
small businesses surveyed is 
13.6.

• 23% of the establishments 
surveyed had five or fewer 
employees.

• A fifth, 18%, had 6-10 staff.

• Another fifth, 20%, had 11-20 
persons on the payroll.

• 61% surveyed had 20 or fewer 
employees. 

• One in 10, 13%, employed 21 to 
30 people.

• A quarter, 25%, had more than 
30 employees. 
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Business Revenue 2025

• In 2025, the median earnings 
of the small businesses 
surveyed stood at $852K. 

• 7% earned less than $50K.

• Another 9% earned between 
$50K and $100K, and about a 
quarter (23%) earned between 
$100K and $500K.

• 15% generated revenue 
between $500K and $1 
million. 

• Nearly half, 46%, earned $1 
million or more last year. 
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Primary Business

• Professional, scientific, and 
technical services represent 
the largest share (15%).

• Construction and retail trade 
each account for 11%, 
followed by 
technology/software and 
restaurants at 8% each.

• Manufacturing, health 
care/social assistance, and 
personal services each 
comprise 5%, with other 
sectors represented in smaller 
shares.

Small Business Check Up Survey - February 2026 45



Age Of Small Business Owners

• The median age of the 
entrepreneurs was found to be 
46.0 years.

• 8% belonged to the under-30 
age bracket.

• One-fourth, 23%, were in their 
30s, and a similar share 28%, 
were in their 40s. 

• A quarter, 25%, were in their 
50s.

• One-sixth, or 16%, were 60 or 
older. 
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Gender

• By gender, the survey 
consisted of 67% male and 
33% female small business 
owners. 
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Race/Ethnicity

• A majority, 83%, of small 
business owners were White 
or Caucasian.

• 8% identified as 
Hispanic/Latino.

• 5% were African American or 
of Black ethnicity.

• 2% belonged to an Asian or 
Pacific Islander community.

• Another 2% came from Native 
American or Alaskan 
backgrounds.

• 1% did not disclose their 
race/ethnicity. 
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Party Affiliation

• Nearly four in ten identified as 
Republican (40%). 

• A quarter, 27%, identified as 
Democrats. 

• 32% of respondents were 
Independents/Other.

• 1% did not disclose their party 
affiliation.  
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Ideology

• 42% identified as Moderate. 

• Another 34% said they were 
Conservative; 12% identified 
as very Conservative, and 
another 22% as Conservative. 

• 22% considered themselves 
Liberal. 11% identified as 
Liberal, and another 11% as 
very Liberal. 
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Job Title

• 67% identify as 
Owner/Founder.

• An additional 10% serve as 
Managing Director (5%) or 
Partner (5%), with 4% CEOs, 
4% Directors, and 4% Executive 
Directors.

• Only small shares represent 
non-ownership executive 
roles.
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Years In Business

• The median age of the small 
businesses surveyed is 8.4 
years. 

• 46% of the small businesses 
have been in operation for ten 
years or more.

• 20% have been in operation 
for 4-5 years and 21% for 6-9 
years. 

• Nearly one-sixth (13%) were 
started in the past three years. 

• 1% had not yet completed one 
year of operations. 
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Region

• About one-fifth operated in 
the Northeast (21%) and 
another fifth in the Midwest 
(20%).

• One-third, 34%, of the small 
businesses surveyed were 
based in the South. 

• A quarter were based in the 
West (26%). 
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